REDEX

PROTECH LIMITED
TOTAL FIRE PROTECTION COMPANY

CORPORATE OFFICE :

A-5, JAYMANGAL HOUSE,

OPP. GANDHIGRAM RLY. STATION,
AHMEDABAD- 380 009 (INDIA)

PHOME: - 26584080, TELEFAX : 079 -26587009
CIN - L31100GJ1991 PLCO16557

Date: 29/05/2018

To,

Gen. Manager (DCS)
BSE Limited.

P ] Towers, Dalal Street,
Fort, Mumbai-400001

T F ADVERTIS NEWSPAP GULATION
Bl NS AND D IREME

REGULATIONS 2015,
REF: COMPANY CODE BSE; 523650 (REDEX PROTECH LIMITED])

Dear Sir,

Please find enclosed herewith copy of Advertisement given in newspaper of audited
financial results for the quarter and year ended on 31 March, 2018 in compliance
of Regulation 47 of SEBI (Listing Obligations and Disclosure Requirements] Regulations,
2015. The said financial results were reviewed by Audit committee and approved by the
Board of Directors at its meeting held on 28t May, 2018.

You are requested to take the same on your record,
Thanking You.
Yours Sincerely,

FOR, REDEX PROTECH LIMITE[}

?Mm&“f’

MR. GNANESH BAHGAT"
MANAGING mmsc'run
(DIN: 00115076)
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REDEX PROTECH LIMITED

M - L31100G11 99 PLCOTESST

A-5, Jaymangal House, Opp. Gandhigram Rly: Station, Ahmedabad
003 PH: 079-26584080,26587002

EXTRACT FROM THE STANDALONE AUDITED FIMANCIAL BESULTS FOR THE QUARTERAND

Gorporate Office : - 380

YEAR ENDED ON 31.03.2018 {As. in Leca)
2 : s i
Quarter |For the ynnmﬁwﬂj For lhe
Sr. ended an | anded on | 3 Months | previous
e 91zt Marchid1st March, Ended on | year ended
TICULARS
BARHIEYER 2018 g1 |3tst Warch| on 31st
2017 Merch.
- 2017
01012018 01,04.2017 |01.01.2017 | 01.04.2016
| in 1o to 1o
91.03.2018(31.03,2018|31.03.2017| 31.03.20107
1 | Total incorne: from oparations g.22 3233 784 3138
o | Mgt Profit) [ Loss | for the peried (before Ta, .
Exceptional andior Extracrdinary llems) | 434 1503 2 14,95
3| Net Profit/ { Loss ) for the pened before Tax (aller
Exeeptional andior Extranrdinary ilems) 434 15.00 32| 14.85
4 | Net Profit / { Loss ) for the periad after Tax {after | {
Exceplional and/or Extrasrdinary ilems) 3.63 12.48 2.581 124
5 | Total Gomprehensive Incoma for the period | - ; -
Campnsing Profit! {loss) for the pariod | (after 18%)
and ather Comprehensive Incoms (aflar tax}] I .
6 | Equity Shara Capital BT 12 67212 g2 672,12
7 | Reserves | excluding Fevaluation Reserva as [ : .
shown in the Audited Balance Shaet of Previaus |
Yaar 1641 | 176.54
8 | Eamings Par Share (‘of Rs. | - each)) (for
continuing and digcontinued operalions}
Basic ; 0.05 018 .04 0.1a
Diluted : - = = x
 Notes: :

1 Tha abuve is an extract of Ine detaied formal of Quarerly Firancial Resutis filad with the Stock
Exchange under Regulation 33 of SERI (Listing and Cttier Disclosure Hequieements) Regulation, 2015. The
{ull Format of the financial Resuits are avaizble on ke Siock Exchange website (wwwbseindia.com) and
on the Company wabsite warw redexprotechocam
2 The result-af the Quarter ended on 315t March, 2018 wera reviewed. Dy the Audit Gommittes and
approved by the Board of Director at its meeting held on 28t May, 2018
By Order of the Board of
Directors
Faor, Aedex Protech Limited
SEi
Mr. Gnanesh Bhagal
Managing Director
DIN - 00115076

Place: Ahmedabad
Date : 20/05/2018
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' Maruti Suzuki, which
tartad as an entry-level
srmaker 35 years ago (the 800
b launched in 1983) and rode
'_tn the popilaity of these cars
b become the market leader,
JoWw gets just one-fourth of
mles from this sepment, Not
pery long ngo (in 2011-12), this
oment brought almost halfof
e carmuker’s sales. The share
pf the mini sepment, a
Hassification for small cars up
o 3.6 metres in length, has
feclined For four consecutive
fears, even ay tolal sales
sontinue ta expand in double
:I.Lgi'r:,.

Changing customer
preferences, sopported by
meing incomes, are the
primary factor driving this
change. The mini scgmost,
which once used to have the
:I.l-'il:]erﬂ product portfolio of the
R0, A-Star, Alto, and WaponR,
5 just left with two products
{the Alto and WagonR) now,
The Allo reimains the most-sold
Ear in the country, but its share
in Maruti's sales has been ona
iechine.
|

]

The compact segment has
emerged as the biggest one in
Homestic sales and contributed
ko over 45 per cent of volumes

t financial year, This segment
ised to account for less than
pne-fourth of sales in 201 1-12.
Even if waclubthe compact and

uper-compact segmenis (the
atter became part of compact),

their sales conributionin 200 1-
e VUL RO L e

. Maruti

* chairmman at Maruti Suzok: For
Suzuki, compact
segment comprises bestsellers
like the Baleno, Swift, and
Dzire, besides the Ignis and
Celerio, The bestsellers
command & waiting penod of
up to four-eight weeks.

Graph * small sales came
from the executive segment,
which had the Kizashi, mini;
which had 4 produets (800, A-
Star, Alto & WagonR) in 2012,
now only has Alto and

' WagonR; compact, which had

Swift, Estilo, and Ritzin 2012,
now has Swift, Tenis, Celeno,
and Baleno. Dzire/Dizire Tour,
which were in the super-
compact list, subsequently
became u part of the compact;
LCV: Light commercial velicle,
UV: Utility vehicle. Source:
Company reports

It is' interesiing that the
share of the compact segment
has beep moving up in a
seenario of double-digit
domestic volume growth year
after year Domestic sales of
the country’s top carmaker
have surged from a million
omits in 2011 1210 1.65 million
vehiclesin 2017-18. For2017-
15, the volume of compact cars
gold was atr a record 748,475
units, followed by mini at
427,183 units. The pgap
between these two seoments
has been widening, year after

yenr,
Another emerging
segment for the carmaker has

, PO s [ (Y e BESCRD B, JPOPR s g TN

Maruti Suzuki switching lanes: Small
cars now down to 25 % of total sales

Mahindra: The Brezza happens
o be the most-sold SUV in the
miarkel

Besides bringing products
fike the Ciaz, Brezza, Baleno, and
S-Cross that changed Maruti
Suzuki’s small carmaker image,
the company alzo rolled out a
new sales neowork called Nexain
mid-2015 to sell premium cars:

S5-Cross, Ciaz, Baleno, and
Iznis currently form the Nexa line-
up. The increasing contribution
of compact ears, bigger sedans,
and SUVs has helped the
company iMprove average
realisation and profitability.
Maruti Suzuki earned a record
profit of Rs 77.21 billion in'2017-
18,

The trend of rising compact
carshare at Marut Suzuki is also
representative of the industry.
Korean carmaker Hyundsi, the
second-biggest player, has alsa
geen the contribution of mini cars
{itonly has Eon in that segment)
go down, while sales of compact
cars and SUVs have become
bigger.

Data from Society of Indian
Automohile Manufacturers
(Siam) shows the size of mini
segment (in the country declined
from 583,661 in2016-17 units to
571,413 units in 2017-18:
According to Siam classification,
it mini car is one that is usually
less than 3.6 metres in lengthund
has an engine capacity of up to a
litre.

Amid changing fashion tr
Levi's aims to stay true
denim roots

Some years ago, a5 yoga
pants became all the rage in
the West, logic dictated that
the 145-year-old San
Francisco-born cult brand
flow with the times and
diversify its range, But the
company's leaders saw a
conflict: Levi's is 'a denim
brand, not an athleistre wear
maker and the diversification
would mean a dilution of its
core value. After sweating it
out for a couple of meetings,
the team decided not o hurde
down the yoga pants route
and soon therafter, was bomn
the trademark Levi’s streich
denims—flexibility was sewn
into the core brind fabric. And
that 15 how the brand has
sought to define itself in the
Indian market too, says
Harmit Singh, exccutive vice
president and CFO at Levi
Strauss.

Authenticity is.one of the
four pillars on which the brand
rests, he savs and that means
staying close to jts core —
denim lowers, and to its
consumer. Currently, the
brand is busy balancing this
tenet-  with relevance,
sustainability, and
personalisation.. the other
threepillars that prop it up.

“In India, we took & call
around five years back to
ifocus on the main brand
Levi's while internationally,
wie lRave fenre heandec— avir'e

commands & 16 pe
in men’s denims =
cent shar for woms
It has 1,900 phy:
points_in the cow
franchiscs and o
cutlets, Levi's she
focus around wioms
and fashion aroens
biack. This has res
brand bringine o
denims more sul

JAndian form instes

fitting the sizc-styl
that define the glok
“We also want to &
brand which' i
intrpduced arange.
years back. The ¢
done especiaily =
Singh says.

It has also i
concept called L
Shop, where conss
their jeans cusiom
territories, the bes
introduced the con
Shop, where cus
printtheir own cus

Fashion, susts
CUsStomer conmeet

Across the wor
among the youlk
strong demand for
More so from fas
that have had ther
run-ins with em
abuse; many have
in the polluting |
supply chain, d
ciarted commilm
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“Sustainability is a focus
area,” says Singh, He knows
that there can be little
compromise if the brand has o
connect with the young, the
ones who may not huy into the
Levi's heritage status. “We are
constantly looking for ways to
be more sustainable, we are
developing processes that
eliminate hydrogen peroxide as
onc of the main ingredients in
the lead process (of making
jeans),” Singh cites anexample
of the work being done. Datais
dlso a big area of focus as is
creating a digitally enahled
operations  system. By
replacing manual techniguas
and automating the jeans
finishing process, the company
says it has been able to radically
Peduce time to market and
climinate thousands of

chemical formulations frem
Jjeans finishing.

. T hoe

B marketing
teamis also
keen to
develop-an
experiential
cultore
around the
brand. It
has get up
what it calls
Lewvils
Lounges, a
space for indie ‘artists to
perform, come (ogether and
ideate. The Tailor Shop is part
of the initiative, though it hasa
Strategic place in the brand’s
plan to grow its retail business
aswell.

“We find we're best when
We are al the centre of culture.
Levi’s is having a moment right
now and it has a lot to do with
the efforts we have put into the
brand over the past few years.
So you'll see us at music feats
orsports event. Anywhers that
our consumer goes." explains
Singh.

basiz the US sales grew
12 per cent,

TR el rate) s

The improvement,.
first in at least four
quarters; Wwas on
account of better resulis
atits US subsidiary Tart as well
as revenue and marker gshare
gains in kev products,

Taro reported better than
expected results  with
sequential revenue growth of
13 per vent while operating
profit marging improved 280
basis points,

indicated that it won't pursue

products which are not
profitable — amove that should
help aid masgins over the long
term. While things should
improve, why analysts do not
want to call the pricing situation
as the bottom is due to

. uncertainty on regulatory

policy on prices which remaing

lacility mity not need
another reinspection
-and it has been able
to remedy most of

the USFDA
observalions,
Among other

markels that should
aid FY 19 sales are India (up 4
per-cenein FY 18 and other
emerging markets (up 11 per
cent) led by newfaunches,
At the current level, the |,

stock is trading at 18 times its
FY20 eamings estimates, and a
sustained growth, especially in
the US sales, will be the biggest
trigger going ahead.

“ REDEX PROTECH LIMITED

CIN - L31100GJ1981PLCO16557

Corporate Office : A-5, Joymangal House, Opp. Gandhigram Rly. Station, Ahmedabad - 380
008 PH: 079-26584000,26587009.
EXTRACT FROM THE STANDALONE AUDITED FINANCIAL RESULTS FOR THE QUARTER AND

1. The above is an exiract of the

2.The result of the Quarter ended

Place: Ahmedabad
Date : 29/05/2018

Exchange undar Fegulation 33 of SEB| (Listing and Other Di
full Format of tha- finaneial Resulls are avallable an the
on the Company website www. redexpratech.com

on '31st March, 2018 were reviewed by the Audit Commitiee and

approved by the Beard of Directar at ite meeting held on 28th May, 2018,

YEAR ENDED OM 31.03.2018 A5 In Lacs)
Quarter For the yaar For the
Sr endad ah | ended on | 3 Months | pravious
ne ATICU 3181 Marchi31st March, Ended on | year ended
e s 2018 2018 |38t March| on 3=t
- 2017 March,
2017
(01.01.2018/01,04.2017 | 01,07.2017| 01.04.2018
o 1o o ta
31.03.2015|31.03.2018 {31.03.2017; 31.03.2017
1 | Total incoms from oparations B.22 32.33 7.84 3138
2 | Net Prafit / { Loss ) for the period (befare Tax, 1
Exceplional andlor Extraordinary items) 4,34 1803 .« 32 14.96
2| Nat Profit / ( Loss ) for the paricd before Tax (after
Exceptional andfor Extracrdinary items) 4.34 16.02 3.2 14,86
4| Nat Profit / { Loss ) for the period after Tax (atter
Exceptional andlor Extraordinary itams) 3.64 1248 2.58 12.4
5 | Total Compraheneive Incame for the perlod [ - - = -
Comprising Profitf {loss) for the pericd {after fax)
and ofier Comprahensive Income (after tan))
& | Equity Share Capital 872.12 fira 12 §72.12 72,12
7 | Reserves | excluding Revalustion Reserve as
shown In the'Audiied Balanca Shest of Previous i
Year ? -164.1/ ~176.54
8 | Eamings Per Shars ( of Rs. /- each ) (far
continuing and discontinued cperations) ’
s : .| 0.05 018 0.04 0.18
IDerad : - - - B
Notes:

detailed format of Quaderly Financial Results filad with the Stook
sclosure Reguirements) Regulation, 2015, The
Stock Exchange wobsila (Wwwbsaindia.com) and

By Order of the Board of
Diractors -
For, Redex Protech Limited
S0/-
Mr. Bnanesh Bhagal
Managing Director
DIN - 00115076




